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Creating a Resilient Business through Sustainable Practices
With increased competition and consolidation in the organic food 
industry as well as evolving consumer taste, it can be difficult to keep 
“sustainability” as a priority in your business. Your company’s focus may 
just be on impeccable execution of business practices, and evolving 
quickly enough to stay in the game. Both research and business case 
studies show, however, that incorporating sustainability into your business 
helps create a resilient business model that can endure many of the hard 
knocks typical in a competitive business environment. In fact, it can boost 
employee and consumer loyalty, increase supply chain collaboration, and frequently does create a 
Return on Investment for your company. 

This sustainability intensive opens the day with a review of the factors and best practices that define 
“sustainability” in the organic food industry. You will also learn about some of the many studies 
that show how these factors translate into increased financial benefits via employee and consumer 
impacts. The intensive then brings this information to life with speakers who present sustainability 
case studies from their own companies. These case studies illustrate the triple bottom line (people, 
planet, and profit) impacts of their practices, address topics such as: 

• Fair Trade: Assessing the opportunity, implementing a pilot program, and analyzing results
• Supply Chains: Creativity in shared risk and reward structures - land and company structure
• Waste: Waste reduction programs that reduce costs, create jobs, and increase income
• Water and Energy: Efficiency measures and assessment tools to create a robust water

management program

Throughout the training, presenters will present the tools they used to analyze opportunities and 
how they assessed success. Attendees will have time to practice using those tools, using fictional or 
their own real-life examples. These tools include, but are not limited to, return on investment analysis, 
energy audits, and market assessments. 

Finally, attendees will have opportunities later in the day to meet in small groups with each of the 
presenters. This unique opportunity allows attendees to ask questions in a more intimate setting, and 
work through any questions they may have about executing similar projects in their own companies.

Speakers
• Bri Saseen, Sustainability and Facilities Manager, Chico Natural Foods
• Katherine DiMatteo, Executive Director, Sustainable Food Trade Association
• Ricardo Crisantes, Vice President, Wholesum Family Farms
• James Louderman, Sustainability Project Manager, Pacific Foods

• Wade Miller, Farm Development Manager, Organic Valley 

Who should attend?
Business leaders, sustainability and facility managers, and influencers interested in implementing or 
improving sustainability efforts and impacts.

Thursday, February 2nd 
Sustainability Intensive

Registration Options & Pricing

Full Conference       $535
Thursday Only      $315 
Thursday/Friday     $390
Registration now open online! 

Deadline: January 20, 2017
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A three-day curriculum like no other.

Imagine three days of education, inspiration, connection, and fun—that’s the core 
spirit of Organicology. We’ve organized this schedule so that you can maximize 
your time learning, networking and socializing in an exciting environment. 
Throughout the conference there are many breaks, social opportunities and 
celebratory events—all good for us and the planet.

2017
January 20, 

Deadline
Registration

Organicology is an interactive educational 
curriculum designed to advance organic trade 
knowledge. Seed producers, farmers, distributors 
and retailers, researchers and educators, chefs, 
food policy activists, and eaters of great food, all 
find topics of interest and sources of inspiration at 
Organicology! 

  #organicology  • @organicologists 

Thursday
Intensives
• Case for Independence in 

the Organic Trade 

• Business Management for 
Organic Vegetable, Seed 
and Grain Producers

• Natural Resources & 
Biodiversity Farm Tour

• Transition and Growth in the 
Organic Sector

• Creating a Resilient Business 
through Sustainable 
Practices

Research Poster 

Seed Swap

Keynote Mas Masumoto

Live Music Septimus

Friday
Workshop Tracks
• Business Management 

• Farm Management 
Strategies

• Growing the Organic 
Market

• Leadership

• Politics & Policy

• Produce

• Seeds

• Social Justice

• Sustainability

Varietal Tasting 

Keynote Eric Holt-Giménez

Live Music Karaoke From Hell

Saturday
All Day Trade Show
• Largest gathering of organic 

community members in the 
Northwest

• Discover, sample and take 
home hot new organic 
products  

Saturday Sessions
• Executing a Roadmap for 

Organic Seed Systems

• Sustainable & Organic Ag 
Policy in the next Farm Bill

• Future Organic Research

• Guidance to Assess your 
Sustainability Progress 

Keynote Nikki Silvestri 

Great Debates

Three Days of...
Education Networking Celebration


